We're committed
to leaving a positive
legacy and to being

a force for good.
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Mirvac is a leading, diversified, Australian
property group, with an integrated development
and asset management capability. Recognising
the contribution we make to Australia’s major
cities, our purpose, to Reimagine Urban Life,

inspires us to be a force for good.

This year’s sustainability report is dedicated to

Susannah West, our dear friend and colleague,

without whom this report and a number of our

key sustainability achievements could not have
been realised.

Susannah was an incredibly gifted engineer and
leader in sustainability who had an unwavering
passion for the environment.

She was instrumental in relaunching the refreshed
strategy in 2018, a co-author of Planet Positive,
and the driving force behind our first report

under the Task Force on Climate-related Financial
Disclosures framework.

Her grace, her intelligence and her @
dedication will be remembered always.

CONTENTS
01  Foreword
02 About Us
04  Sustainability Update
08 Forces of change
Our business:
10 > Office & Industrial
12 > Retail
15 > Residential 5
18  Our people A
20 Safety
22  Diversity and inclusion
24 Risk management




At Mirvac, ensuring the sustainability of our
business is about identifying the environmental,
social and governance issues and opportunities
that matter most to us and our stakeholders,
setting motivating targets to tackle these
issues collaboratively, and supporting our
business divisions to focus where they can
make the most difference.

We see every member of the Mirvac team as

a sustainability professional — ensuring that in
all that we do we are mindful of the planet, of
our opportunity to enrich communities and of
upholding our ethical standards. Transparency
is critical, including, and perhaps, especially,
when no one is looking.

We are all held to high standards of sustainability
performance and each member of the team,
from our Board right through to the front line,
is asked to make more sustainable choices

in their every day activities to help us strive
towards big goals.

In June last year, we announced a refresh of our
strategy, This Changes Everything, which has
an emphasis on our organisational purpose and
being a force for good. We refined our material
issues from 19 down to six, and I'm pleased to
say we have made excellent progress against
these focused targets. We're now facing in the
same direction and have drawn on the strengths
of our diversified business to facilitate each
division putting their energies into the most
relevant goals. Our achievements are outlined

in this extract of the Group’s annual report.

It's been great to see a growing enthusiasm and
creativity amongst our people for sustainability
- both environmental and social. We see it
come to life in the way our project teams are
approaching sustainability in the early stages
of development; our relationships, such as
that with solar energy company, Allume; and
our increasing social procurement to use our
purchasing power for good.

As well as the achievements set out in this
report, such as releasing our plan to reach
net positive carbon and exceeding our goal
to triple our community investment by 2022,
we have also released our first report under
the Task Force on Climate-related Financial
Disclosure framework, as well as an update
on our progress towards managing and
reporting on modern slavery risk in our
operations and supply chains.

You can read each of these reports
on our annual report website here:

We look forward to continuing to share the
progress of our sustainability strategy with
you openly and honestly along the way.

Sarah Clarke
Group General Manager,
Sustainability & Reputation
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ABOUT MIRVAC

Mirvac is an Australian Securities Exchange
(ASX) top 50 company and one of Australia’s
leading and most innovative property groups.
Since 1972 Mirvac has played a vital role in the
evolution of our cities, reimagine urban life and
creating places that enrich the lives of many
thousands of Australians.

Our reputation as a leader in Australia’s
property industry has been built by delivering
innovative and exceptional workplace precincts,
retail destinations, high-quality homes and
connected communities for our customers,
while driving long-term value for our stapled
securityholders. We own and manage assets
across the office, industrial and retail sectors
in our investment portfolio, and we currently
hold approximately $22 billion of assets
under management.

Our integrated approach gives us

a competitive advantage across the lifecycle

of a project. From site acquisition, urban
planning and design, through to construction
and development, leasing, sales and marketing,
property management and long-term ownership,
we exercise control over the entire process.
Our integrated model also ensures stable
income and growth through a balance of
passive and active capital, enabling us to
respond to fluctuations in the property cycle.

Our goal is to add value to Australia’s
cities through innovative, visionary design,
development, asset management and
construction. Our team is committed to
operating in a way that is economically,
socially and environmentally sustainable
in order to leave behind a lasting, positive
legacy in everything that we do.

SUSTAINABILITY REPORT 2019

OUR PURPOSE

As our company grows and we take on
more challenging projects in different
sectors, it is more important than ever
to be united behind a single purpose.

At Mirvac, we are in business to reimagine
urban life. This purpose drives all employees
at Mirvac to look beyond profit. It inspires us
to be a force for good and leave a positive
legacy in everything we do.

Whether it be breathing life into underutilised
spaces, lovingly restoring and adapting heritage
buildings, creating dynamic new workplaces
or bringing to life connected communities
where families can grow and thrive, we are
committed to enriching the lives of our
customers and communities.

We know that to reimagine urban life is

a great challenge, and it comes with much
responsibility. Our passionate, highly engaged
workforce has embraced the challenge to
think differently, to act conscientiously and
apply their experience, passion and energy
every day in the pursuit of an enhanced
urban environment for us all to enjoy.

ASX TOP 50

One of Australia’s
leading &5 most inovative

WHAT WE DO

We're a creator, owner and manager of some
of Australia’s most renowned and recognisable
projects, with a strategy to be focused,
diversified and integrated. This means:

WE ARE FOCUSED

deploying capital with discipline and
delivering on our promises, with a strong
focus on our customers.

WE ARE DIVERSIFIED

maintaining an appropriate balance of passive
and active invested capital through cycles,
and retaining capability across the office,
industrial, retail and residential sectors.

WE ARE INTEGRATED
leveraging our integrated model to create,
own and manage quality Australian assets.

Underpinning this strategy is a commitment
to our people, our customers, innovation,
technology, sustainability and safety. We're
passionate about creating long-term value
for our securityholders and having a positive
impact on the communities in which

we operate.

Both our strategy and our purpose to
reimagine urban life continue to produce
strong results across the business.

property groups
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CHANGE

Net positive
(carbon)

2030

TOMW renewable
energy installed

2023

5MW renewable
energy installed

................................ 2021

Carbon intensity
reduced by 5% in
O&l and Retail

2020

Net positive
(carbon) white
paper released

2019

ONGOING
Maintain Board o

climate capability
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NATURAL
RESOURCES

Net positive
(water)

Zero waste
to landfill

80% operational
waste recycled

Water intensity
reduced by 5% in
O&l and Retail

Water white paper
released’

Waste white paper
released

Water metering
and monitoring
installed

96% construction
waste recycled

New office buildings
45 Star NABERS Water

A '~

O O

OUR SOCIAL
COMMUNITY INCLUSION
Net positive $100m social

legacy 2030 sector investment

$30m
2025 social
procurement
by 2025
Community
wellbeing measure 2023
developed

: : Social enterprise
Triple community ) capacity building
investment partnership

0 launched

Social housing
investment pilot
launched

House with No Bills
research findings

2020 released
Community 0
engagement
standard Unlimited paid
developed volunteer leave
Social return on Define social
investment report procurement

released 0

ONGOING

All (hew) office
Gold WELL rated
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OUR
PEOPLE

Highly engaged,
capable and
diverse workforce

404020
women in senior
management

20% improvement
in health and
wellbeing

Personalised
health and
wellbeing support
implemented

Maintain global high
performing engagement

Understand and
share stakeholder

trust feedback

Maintain Risk Culture
Index performance o Clear earnings
visibility/guidance

o New office buildings
NABERS 55 Star Energy

All new Residential
° projects to include solar 0 Transparent
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SUSTAINABILITY

EVOLVING OUR APPROACH TO SUSTAINABILITY

Since Mirvac released its strategy, This Changes Everything, over five years ago, there has been a notable change in our approach to sustainability.
From the way we design and manage our assets to the new technologies we're implementing across the Group, being environmentally and socially
responsible has become firmly embedded at Mirvac. As well as ensuring we're delivering value to our securityholders, we're continuously looking at
how we can reduce our impact on the planet, affect positive change in our communities and ensure that we remain a force for good.

We announced a refresh of This Changes Everything in June last year, taking our material issues from 19 to six. By doing so, we believe we can
focus on the things that matter most to Mirvac and our key stakeholders so we can make a bigger difference in these areas. These material
issues comprise climate change, natural resources, our communities, social inclusion, our people, and being a trusted partner.

Each of these material issues and their key milestones are outlined on page 38.

OUR PROGRESS TO DATE

We've made significant progress since we
released our refreshed sustainability strategy,
and it's been pleasing to see our environmental
and social impact become a more fundamental
part of the choices we make.

One of our key achievements in FY19 was

the release of Planet Positive, our plan to reach
net positive carbon by 2030 (see page 40 for
more). Climate change is one of the biggest
risks businesses face, and eliminating our
carbon footprint is not only the right thing to
do for the planet and for future generations,
it's critical to our long-term success.

Some of the key steps we'll take to reimagine
our resources will be to continue to prioritise
energy efficiency and commit to renewable
energy. Our focused work to reduce our
impact has led to our portfolio being one of
the greenest in the country, with three 6 star
NABERS Energy ratings, constituting a quarter
of all 6 star NABERS Energy buildings.

In light of the significant risks posed by
climate change, we've also begun reporting
our climate risks and mitigations under the
Task Force on Climate-related Financial
Disclosures framework.

Recognising that there is now an increased
requirement from the community for business
to do better, and in line with our commitment to
leave a positive legacy, we've also defined our
community engagement standard, starting with
our Residential business. Local communities
and their representative governments are
critical stakeholders for us, and we aim to be
their most trusted development partner. Setting
a high standard and a consistent approach to
how we engage ensures that we can continue
to help deliver communities that flourish.

Investing in our communities is also a priority
at Mirvac, and right across the Group we see
people making choices that combine good
commercial outcomes with genuine social
contributions. Last year, we set a target to
triple our community investment by 2022
from our FY17 baseline, and in the first year
we increased this by 81 per cent. This year,
we exceeded our 2022 target early, with our
community investment increasing by more
than 800 per cent since FY17. This was driven
largely by our investments in upfront amenity
at our residential communities, such as
schools and parks.

We also released our first Social Return on
Investment (SROD) report during the financial
year (see page 28), which outlines our findings
of an SROI analysis of 27 residential projects. As
our first attempt at measuring our social impact,
it wasn't perfect, but we remain committed to
progressing our work in this area.

Another key achievement this year was
defining our social focus - to build strong
bonds - so we can better align the support
we provide through our community activities
and have a more meaningful impact. Our
unlimited paid volunteer leave provides

a great way for our employees to continue to
build strong bonds in the community, whether
those are physical, as our teams from across
Development, Design, Construction, Des+Pres
and Marketing showed with the work they did
for the Westmead Children’s Hospital, Sydney
(see page 41), or relational, such as working
with local communities.

During the financial year, we were also proud to
announce a partnership with social enterprise,
Homes for Homes (see page 26), which will
see O] per cent of proceeds directed from the
sale of 300 homes to their fund in perpetuity,
helping to address the need for more social
and affordable housing in Victoria.

Some of the targets in our strategy are

now core to our business, such as our high-
performing and engaged workforce, 50 per
cent gender diversity on our Board, and the
transparent reporting of our business and
of our earnings.

There's no doubt we still a have a lot of work to
do. Next year, we'll release our plan around waste,
and change our energy supply arrangements to
take a big leap forward on renewable energy

and eliminating our carbon emissions.

We see great value in measuring our social
impact, and we'll take the lessons we learned
from our first endeavour to progress our
work in this area.

We're also going to develop a method to
measure a sense of belonging at our residential
communities so that we can work towards
tackling the growing epidemic of loneliness.

Having reached our community investment
target three years early, we'll be looking to set
a new target which further demonstrates our
commitment to leave a positive legacy. We'll
also continue to progress our target to direct
$100 million to the social sector, including
social procurement.

MOST RELEVANT SUSTAINABLE DEVELOPMENT GOALS

GOOD HEALTH

1 0 REDUCED
AND WELL-BEING INEQUALITIES

a
—“/V (=)
v

17 PARTNERSHIPS
FORTHE GOALS
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PLANET POSITIVE:
OUR PLAN TO REACH NET
POSITIVE CARBON BY 2030

Climate change is one of the greatest
challenges we face today, with the potential
to significantly impact our business, as well as
our planet, in a number of ways. Construction
delays, loss in productivity, rising material,
water and energy costs and damage to
property are just some of the climate-related
risks we face as weather events caused by
higher temperatures continue to become
more extreme.

The built environment is responsible for
approximately 25 per cent of Australia’s
carbon emissions and as a leading Australian
property group, we have a responsibility

to reduce our impact on the environment
and address climate change risks.

This year, we released Planet Positive: our
plan to reach net positive carbon by 2030.

[t explains the strategies we'll adopt to achieve
and exceed net zero within our portfolio by
2030, even as new developments come on
line and our business grows, making sure
that we balance environmental, social and
commercial sustainability requirements.

We're mindful that as well as our responsibility
to the planet, we have a responsibility to make
choices that are cost-effective. Transitioning

to a lower carbon economy sooner rather than
later means we will be financially better off too.

Our strategy involves maximising energy
efficiency and building all-electric buildings
powered by 100 per cent renewable energy.
After all, we believe the cheapest tonne of
carbon for Mirvac and for the planet is the
one we don't emit.

SUSTAINABILITY REPORT 2019

Emissions tCO2e FY13 FY18 FY19 FY19 Source data
Scope 1

Natural Gas 2,697 4007 4193 81,816 GJ
Refrigerants 1,383 1513 843 496kg
Diesel 2333 1154 1375 507506L
Petrol 646 101 130 546291
LPG 7 54 81 52087 L
Total Scope 1 7,066 6,828 6,623 v

Scope

Electricity 71426 73772 78041 v 95,242179kWh
Total Scope 1+ 2 78,492 80,600 84,664

Scope 3

Natural gas 471 582 639 81816GJ
Electricity 12,542 9555 8962 87118091kWh
Travel 2812 3304 2982 10,258,259km
Waste 9915 8017 10,164 48551T
Diesel 178 59 7 507506L
Petrol 51 5 7 546291
LPG 1 3 5 52,087L
Total Scope 3 25,970 21,525 22,829 v

Total 104,462 102,125 107,493

Potable water usage (kL)

Retail 492,216 485976 493605 v/

Office & Industrial 349597 453826 488577 v

Total (kL) 841,813 939,802 982,182

Total waste (tonnes)

Construction 35,565 23393 21377 v

Investment 12,833 25,685 27173 v

Total 48,398 49,078 48,551

Construction Recyigg ) Lan(?fﬁ 1
neestment Recyecslgeﬁ é’% - Lan?fﬁ il

Note: A minor error in Scope 3 Electricity emissions FY18 is corrected in this version. Emissions estimates follow
NGERS emissions accounting requirements except for refrigerants; Mirvac includes emissions related to R22 use.

(13

As aresult of our work to be net positive carbon, by 2030 and for

each year afterwards, the carbon we don’t emit will be equivalent to
planting 1.4 million trees and taking over 22,300 cars off the road.

Sarah Clarke, Group General Manager of Sustainability and Reputation

2
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Mirvac team in Vietnam

CONCLUDING OUR FIRST
RECONCILIATION ACTION PLAN

Mirvac embarked on its first Reconciliation
Action Plan (RAP) in July 2017 and we are
proud of what that plan has helped us to
achieve. Our RAP has given us a platform
from which to build stronger relationships
with Indigenous Australians and create
greater respect and opportunities.

By listening and engaging with local partners,
we have developed some great working
relationships, such as our partnership with
Yerrabingin at our South Eveleigh development
which resulted in Australia’s first Indigenous
rooftop farm. Together we were able to
co-create an experience at the precinct

that will engage and connect the community
to Aboriginal culture and traditions, while
educating them on the history of the site.

Through cultural awareness education, we
have been able to begin providing our people
with the knowledge and experience to help
them consider the cultures of Aboriginal and
Torres Strait Islander people in the delivery
of our projects.

We have also learned a lot about how we can
do things differently in the future. We recognise
that our biggest opportunity for impact is
through procurement, and by directing our
buying power towards Indigenous owned
businesses. Since launching the RAP in July
2017, we have procured $8.2 million of goods
and services from Indigenous businesses,
and we know through our relationship with
Supply Nation that Indigenous businesses
are 100 times more likely to employ
Indigenous people.

In the coming months we will be developing
the next iteration of our RAP, and we will
continue to engage with the key stakeholders
to ensure this plan is reflective of their needs.
We look forward to launching this at the
beginning of 2020.

o BOAN ,/
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BUILDING STRONG BONDS

As a leading Australian property developer,
we recognise that we're in a unique position
to have a positive impact - through the

way we build and manage our investment
assets, apartments and houses, as well as the
relationships we cultivate in our communities.

In FY19, we renewed our overall social focus
to build strong bonds. As well as allowing us
to have a much deeper and more meaningful
impact in the communities in which we work,
this also means we can provide opportunities
to those who don't always get them and leave
a positive legacy.

Our Homes for Homes initiative (see page 26),
is just one way we're building strong bonds
with the community - in this case, providing
funding to increase access to social and
affordable housing in Victoria.

Members of our leadership team took building
strong bonds to another level in May this year,
volunteering their time and raising money

to help build a home for a disadvantaged

family in Vietnam. Together with our strategic
partner, Boral, the team worked with Habitat for
Humanity over the course of a week, using their
unlimited volunteer leave to do so. While the
40-degree heat and 80 per cent humidity were
certainly no walk in the park, the group helped
to construct two-thirds of the home and raised
close to $130,000 in the process.

We also believe we can build strong bonds to
help combat loneliness in Australia. Research
by Swinburne University and the Australian
Psychological Society found that one in four
Australian adults are lonely, and that lonely
Australians have significantly worse mental
and physical health than those Australians
who felt connected.

At Mirvac, we have an opportunity to build
strong relational bonds through volunteering,
such as our annual National Community Day;
through the amenity we deliver at our sites
and by creating spaces that encourage
interaction; and through community events,
such as Mirvac’s Summer Festival that runs
across our residential projects each year.

Our Construction and Development teams
also continued to strengthen their bonds
with the Westmead Children’s Hospital in
Sydney during the financial year, helping to
refurbish the parents’ accommodation and
kids’ playground, as well as working with our
partners to deliver The Teddy Bear Clinic

at the Sydney Royal Easter Show. The Teddy
Bear Clinic was designed so that kids (and
adults) could experience for themselves some
of the aspects involved in being treated at the
hospital and received both the Gold and Best
in Show awards for the exhibit.

In the next financial year, we'll continue to
progress our social focus of building strong
bonds in the activities we run across our
business, and we'll look to develop a method
that measures a sense of belonging to help
avoid loneliness.

ENRICHING COMMUNITIES

516,130,531 1522

f community investment (including
1,401,307 of management costs)

5001907

value of hours of support

$830,000

in kind donations

5728218

leverage contributions

512949001

cash donations
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FORCES OF CHANGE

As our cities continue to expand, and our industry evolves at an increasingly rapid pace, our business is
challenged to forecast and act upon what the urban landscape will look like in the coming years. We are acutely
aware of a number of significant macro-trends that are shaping our world. As a leading Australian property group,
we're focused on monitoring these trends and understanding their potential impact to our business, our workforce
and our customers, in order to both manage the risks and embrace the opportunities they present.

O
Q
O
EQUALITY AND EMPOWERMENT

Over the past 12 months, we have seen an increased focus on the
violation of human rights; from Australia’s disturbing rate of violence
against women, to attempts to curb the widespread global problem of
modern slavery. As a White Ribbon Workplace, we have taken active
steps to break the cycle of violence against women, providing our
workforce with tools that build respect, support equality and assist
community groups who are doing the same. As a founding member
of the Australian Supply Chain Sustainability School, we have been
working with other Australian companies to make better supplier
choices to help eradicate exploitation and modern slavery. We also
want to support and empower companies that deliver positive social
outcomes. Over the next 10 years, we're continuing towards our goal
to direct $100 million to the social sector, including through social
procurement with Indigenous businesses, social enterprises,

and B Corps?

5

social sector investment,
including social procurement

1. The Economic Intelligence Unit's Worldwide Cost of Living Survey 2019.

2. A certified B Corporation is a business that meets the highest standard of verified social
and environmental performance, public transparency, and legal accountability to balance
profit and purpose.

3. The Global Assessment Report on Biodiversity and Eco-System Services, 2019 (IPBES).

]

HOUSING AFFORDABILITY

Despite recent housing market declines, Australia remains one
of the most expensive places in the world to buy a house™. The
result is an intergenerational divide where younger generations
have diminishing prospects of buying a house in the established
neighbourhoods their parents enjoy. Our initiative, The Right
Start, gives first home buyers a leg up towards buying their
first property. We've also further advanced our involvement in
the emerging build-to-rent sector, and launched a Rent-to-Buy
product in WA, which we believe will improve choice, quality
and security of tenure for renters and give them a helping
hand towards home ownership.

CHALLENGES FACING THE BUILDING INDUSTRY

The building industry was the subject of heavy scrutiny during FY19,
following concerns about building quality and the use of combustible
cladding. As a result, we are seeing a greater understanding from our
customers that the underlying value of any property is dependent
on the quality of the design and construction. Our unique integrated
capability enables us to exercise tight control over the quality of our
projects, throughout their entire lifestyle. This commitment to quality
and design excellence over 47 years has built trust and confidence in
our brand.



DETERIORATION OF INSTITUTIONAL TRUST

The findings of recent Royal Commissions, together with the recent political
uncertainty, further undermined the foundations of public trust in Australia in
FY19. In this climate, we believe we have more responsibility than ever to be
a force for good. As such, we've renewed our efforts to ensure we are trusted
by our customers and securityholders by being transparent in our reporting
processes. We continue to listen to stakeholders to understand where we are
doing well, and where we need to improve. Underscoring our commitment to
be a force for good in our communities, we've far exceeded our goal to triple
our community investment three years ahead of target, and have introduced
unlimited paid volunteer leave so that our people can give back in their

own communities.

AUSTRALIA’S FIRST LARGE-SCALE

One Planet Living

Community

MARRICK & CO, SYDNEY

DIGITAL DISRUPTION

New technologies are transforming the way we live, work and play.
We welcome the opportunities presented to our business and the
ways in which new technologies enable us to innovate as part of

our purpose to reimagine urban life. Digital disruption typically marks
changes in consumer needs and tastes and we have therefore tasked
our innovation team, Hatch, to explore ways in which our business can
help digital natives thrive. We are also implementing smart technology
across our portfolio and using data across our business to better
understand our customers, tenants and communities, in order to
create places that meet and exceed their expectations.

we believe we have more
responsibility than ever
tobe a force for good

CLIMATE CHANGE

This year, the City of Sydney joined 600 other municipal

bodies from around the world in declaring a climate emergency.
The devastating impacts of climate change continue to come

to light with the latest research ® showing one million species

are threatened with extinction and calling out the current global
response as insufficient. Our sustainability strategy, This Changes
Everything, has seen Mirvac implement transformative change
across the business. This year, for instance, we released our plan
to reach net positive carbon by 2030 which sets out the actions
we'll take to reduce our carbon emissions and ultimately, eliminate
more than we emit. We also delivered Australia’s first large-scale
One Planet Living Community at Marrick & Co, Sydney which
adheres to a framework that supports residents to live
comfortably within the earth’s resources.

12345610000y
guertys iepll ¢
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CONTINUED EXCELLENCE AT EY CENTRE

When it was completed in 2016, EY Centre, 200 George
Street, Sydney was a one-of-a kind building, featuring

a world-first closed cavity timber facade and blind
system, LED lighting throughout the entire building

and a comprehensive metering and monitoring system.
[ts unique architecture, leading sustainability features
and world-class innovation have seen the Francis-Jones
Morehen Thorp-designed building collect 19 awards
over the past three years.

In FY19, EY Centre was recognised again for outstanding
building performance, winning the prestigious International
Project of the Year award and the Building Performance
Champion at the Chartered Institution of Building Services
Engineers (CIBSE) Performance Awards in London.

As well as building performance, the awards recognised
EY Centre’s high levels of user satisfaction and comfort,
and its significant and measurable reduction of energy
consumption and carbon emissions.

The judges noted that the EY Centre was
‘an exemplary project. The commitment
to aftercare reinforces the true desire for
awhole life approach. This should be the
benchmark for all buildings.”

In addition to this, EY Centre received the Award for Best
Sustainable New Development at the Property Council of

Australia’'s Innovation & Excellence Awards in May this year.

With EY Centre setting a new benchmark for sustainable
design and delivery, Mirvac has now committed to a set
of minimum sustainability design standards to be used
for all future office developments and refurbishments.
These include implementing LED lighting throughout

all buildings; purchasing 100 per cent renewable energy
to be used on site; ensuring a quality facade to optimise
thermal comfort and energy efficiency; reducing potable
water intensity; maximising the recycling capability at
each asset; using highly efficient plant and equipment;
and ensuring a high-performance building control strategy.

Community day at South Eveleigh

e

o e

EY Centre, 200 George Street, Sydney

#HELLOSOUTHEVELEIGH

In May 2019, together with our consortium partners AMP Capital,
Sunsuper and Centuria Property Funds, we celebrated the official
opening of the first two buildings at the revitalised South Eveleigh
precinct (previously known at Australian Technology Park). Axle,
the first of two Commonwealth Bank of Australia workplaces to be
delivered at the precinct, together with Yerrabingin House, which
features a gym and childcare centre, marked a significant milestone
in the transformation. The precinct is on track to be complete by
2020 and will be home to 18000 workers, including 10000 from
Commonwealth Bank.

South Eveleigh will be

home to 18000 workers

including 10,000 from Commonwealth Bank of Australia

Our vision for South Eveleigh is to create an environment for
collaboration, innovation and exchange. We aim to achieve this
by imaginatively mixing workspace with public and recreational
facilities that engage the broader community, incorporating

a variety of unique experiences to inspire creativity and ensure
everyone feels welcome. This vision is now taking shape with

a number of successful initiatives in place, which celebrate the
rich history of the site, while creating strong cultural connections.
We have a particular focus on the local Indigenous community
which has such a strong history and presence in the Sydney
suburbs of Eveleigh and Redfern.




CONNECTING PAST, PRESENT AND FUTURE

One example of a successful cultural and community initiative at South Eveleigh,

is Australia’s first Indigenous urban food production farm on the rooftop of Yerrabingin
House. The aim of the venture was to create a unique space that offers an array of
compelling engagement and educational experiences focused on celebrating and
remembering Aboriginal culture.

ST i
Yerrabingin rooftop farm, South Eveleigh

MEET THE ARTIST

Nell

Artist Nell was commissioned to deliver two major public artworks

at South Eveleigh: ‘Happy Rain’ a light work for Yerrabingin House
and ‘Eveleigh Treehouse’, a collaboration with design and architectural
collective, Cave Urban. She shared her inspiration for the ‘“Treehouse’,
her personal connection with the site and the important role

she believes public art plays in bringing communities closer:

(14

My great-grandfather worked as a shunter and then boilermaker at Bay 4 at

the Eveleigh Railway Workshops from 1931 to 1952. The job kept the family afloat
during the depression. | learnt more about this time in my family’s history after
being commissioned to create the South Eveleigh artworks. ‘Treehouse’ tells the
story of the convergence of nature and industry at the site over the last century.

Public art is an essential part of building a strong community. With ‘Treehouse,
we invited the community to over twenty working bees at Eveleigh Works (the
blacksmith workshop) to help forge hundreds of tiny leaves which will adorn the
structure. It was a great way to bring the community together for a shared purpose.

At South Eveleigh, public art was considered by Mirvac and its partners from
the outset of the project and it is being integrated throughout the precinct in
a sophisticated and interesting way. It has the power to harmonise the environment
and make people feel good. ‘Treehouse’ will be a place where people can come
and sit and have lunch or just contemplate their surrounds. It's designed to
appeal to all generations and will have a ramp for pram and wheelchair access.
It's really about bringing people together.

29

Artist Nell with Eveleigh Works blacksmith, Matthew Mewburn

Now open for business, the farm welcomes
workers, visitors and the local community to

a series of planned workshops to learn about
Indigenous culture and native plants and tend
to the farm. They also have the opportunity
to purchase produce from the farm.

We have also worked closely with our
neighbours, Carriageworks, on a comprehensive
public art strategy for the precinct, with local
artists commissioned to create pieces inspired
by the history of Eveleigh. Indigenous artist
Jonathan Jones, has commenced working on
two artworks which celebrate the Indigenous
legacy of the site. Jonathan worked closely with
Indigenous elder, Uncle Chicka, to develop the
artwork ‘Welcome to Country’. Uncle Chicka
worked at the Eveleigh Railway Workshops

for many years and the artwork conveys his
personal history of the site through letters
stencilled into a series of banners that form

a canopy above the entry garden.

Local artist Chris Fox was also inspired

by the history of the precinct for his ‘Central
Pavilion’, which will be an iconic meeting point
at the heart of South Eveleigh’s Village Square.
Finally, artist Nell drew on her family history
and connection with the Railway Workshops
when designing her adult sized ‘Treehouse’
structure covered in hundreds of steel leaves.
The artworks will play a crucial role in the
activation of the site by sparking community
conversations, imagination and engagement.
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Retail Snapshot

FY19

$3.4bn

Portfolio value

17

Number of properties

437,899sqm

(excludes 1-3 Smail St and 80 Bay St)
Net lettable area

99.2%

Occupancy

4.1 years

Weighted average lease expiry

041%

Weighted average cap rate

2.6%

Like-for-like NOI growth

Rhodes Waterside, Sydney

FY18 FY17
$3.2bn $31bn
17 17
419262sgm  418578sgm
99.2% 994%
38 years 4.2 years
549% 567%

30%

1600+ 440000

Retailers

square metres of GLA

@ ®@

CONNECTING COMMUNITIES

As the average home size becomes smaller and people increasingly embrace
apartment or medium-density living, our retail centres are, more than ever,
providing a place for those in their local communities to socialise and connect.
At Mirvac, we're continuously looking at how we can provide our customers
with environments and experiences that extend beyond retail.

At Broadway Sydney, for instance, we piloted a unique co-working program
called The Third Space, offering start-ups, freelancers, students and artists

a high-tech rentable place to work, with the added benefit of being close to
all the amenity a retail centre provides. The popular concept, which attracted
over 3000 bookings at Broadway during its 12-month trial, has now been
implemented at Orion Springfield Central in Brisbane for the next 12 months.

Brisbane Street Art Festival, Toombul, QLD

We're also responding to a growing consumer trend for fresh and seasonal
produce. At Tramsheds, Sydney we run a weekly farmers’ market where
visitors can purchase directly from local providores and attend workshops and
masterclasses held by community operators. Launched in 2018, it continues
to be a great day out for families while celebrating businesses in the area.

Recognising the role we play in bringing people together, Mirvac also runs

a Mums & Co program nationally to connect parents, grandparents and
carers in the community. This year alone, the program — which has over 31,000
registrations — has seen over 100 local events, meet ups and activations held
at our centres, offering those in the community the chance to learn a new skill,
meet over coffee or enjoy a night out.

Another popular initiative this financial year was the Brisbane Street Art Festival
(BSAF), held at Toombul in QLD. Over ten high-impact surfaces of the centre
were surrendered to local and international artists, who, over the course of

two weeks delighted audiences with mural painting, graffiti art and live theatre.
Members of the public were also invited to get their hands dirty and participate
in the arts, with Toombul hosting a dedicated artist-in-residence pop-up space
for the duration of the festival. The BSAF partnership builds on the success of
the centre’s regular sell-out artisan and maker workshops.
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In this landscape, it’s about being bold,
continuously adapting to changing
consumer behaviours and then
refining our approach.

Retail is constantly evolving.

b

Susan MacDonald, Head of Retail

Tramsheds, Sydney

continued to show our
commitment to cqualiry
and inclusiveness for all

SOCIAL IMPACT

As well as connecting the community, Mirvac’s
retail centres are focused on having a direct and
positive impact through a range of social initiatives.

At Cherrybrook Village in Sydney for instance, the
centre management team worked with Anglicare
to provide food relief for families in need, inviting
customers to donate non-perishable food items,
such as pasta, rice, tea and coffee and tinned goods,
which Anglicare then delivered to families across
Sydney. The response from the local community
was fantastic, with over 3000 food items collected
at Cherrybrook alone.

Meanwhile at Toombul, Brisbane, the team
partnered with not-for-profit, Nundah Community
Enterprises Cooperative (NCEC), to provide people
in the area who have learning difficulties, intellectual
disabilities or mental illness with meaningful job
opportunities. Being local means that it's easier

for NCEC to stay connected with their employees,
their employees’ families and networks of support.
The partnership is also aligned with the Group’s
target to direct $100 million of our procurement
spend towards the social sector under Mirvac’s
sustainability strategy, This Changes Everything.

We also continued to show our commitment to
equality and inclusiveness for all, with our retail
centres proudly showing their support for the
Sydney Gay and Lesbian Mardi Gras during the
financial year. The Group’s Sydney retail centres
were 