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Overview
Buddina, Queensland PROPORTION IN
MTA CATCHMENT*
Located one hour north of Brisbane in the growing lifestyle region of the Sunshine 2()%
Coast, Kawana Shoppingworld is a dominant convenience and lifestyle asset. The AGING COMEORTABLY
asset incorporates Woolworths, Coles, ALDI, Big W, six mini-majors and ~130
specialty stores.
The asset successfully launched Event Cinemas and an expanded dining precinct in 187
late 2018, introducing the first Gold Class theatres on the Sunshine Coast in 0
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Source: “Mirvac internal data, December 2024. *CommBank iQ Banking transactional data to December 2024. “*Market Snapshot & future outlook reports, Dec 2017, Macroplan Dimasi based on ABS 2021 Census data.
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Kawana Shoppingworld

Trade Area & Audience

POPULATION

320,600

TOTAL TRADE AREA

The Kawana Shoppingworld
total trade area population is
estimated at 326,600
residents, and the main trade
area is estimated at 161,300
residents.

RETAIL SPEND

$19,802

SPEND PER YEAR
IN RETAIL

Main trade area residents spend $19,802 electronic
dollars on average per year in retail. This is above
the metro QLD average of $18194 per year.

BIRTHPLACE

Australian 78%

European 8%

I Asian 3%

Main trade area residents are 78% Australian,
8% European, and 3% Asian.

POPULATION GROWTH

2.8%

The main trade area changed 28% year
on year. This is compared to the metro
QLD average of 31%.

AFFLUENCE

3.0

(OUT OF 5)
AFFLUENCE SCORE

Main trade area residents are in line with the metro
QLD residents.

They have an average affluence score of 3
compared to the metro QLD average of 3.

Source: Mirvac internal data, September 2024. CommBank iQ Banking transactional data to September 2024.

HOUSEHOLD COMPOSITION

Main trade area residents have the following household
composition:

4%

® Families with children
Couples with no children

@ Lone persons

@ Croup households

MIrvac

O

FACEBOOK
IMPRESSIONS

390,472

INSTAGRAM
IMPRESSIONS

194,006

Ox

WEBSITE
VISITORS

127,000

O

DATABASE

47,831
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Centre Plan
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Kawana Shoppingworld

general informational purposes only. ect of intellectual property (including copyri ghts of one or multiple owners, including Commonwealth Bank (ABN 48 123 123 124) (CBA) and the Quanti roup Pty Limited (Quantium), together IP Owners. Reliance should not be placed on the information provided to make business
) to date and may contain errors and ¢ ased on models and data analysis, and do ni dns or any recommendations of the IP Owners. Any views, opinions or insights are subject to change without notice and the IP Owners are under no obligation to keep current, in real time, the information contained in Centre iQ. Conflicts of Interest.
ed within the insights provided by Ce by data analytics and do not reflect the vi ‘ormation on how CBA manages its conflicts of interest please refer the CBA’s Conflicts of Interest Policy. ‘
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